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Fashion and society fit together seamlessly: The Mercedes-Benz 
Fashion Week Amsterdam January 2015 (MBFWA) has been our 
starting point for signalling trends, which occur in our 

society. On behalf of Trendpit, we have bundled these trends in 
the trendbook Body Contrasts. We want to thank Trendpit for this 

amazing opportunity to improve our skills as junior 
trendwatchers. Also we want to thank Vera van het Hof, 

Danielle Bruggeman and Bodil Jurg for always supporting us 
during the whole process. And last but not least all the other 
junior trend watchers from Trendpit, who assisted us during the 
MBFWA 2015 and helped us with the further development of the 

content of this book. We hope to take you with us on the 
journey through all our findings.

Maud van Aarsen
 Marijke Bleijswijk

Liza Dijkmans
Anne de Rooij

We are students of Fontys International Lifestyle Studies
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The purpose of this trendbook is to unravel the daily system and indicate societal trends. Body Contrasts tells the 
story about how we define our bodies and the way it is covered. This is the fundament of the trendbook you are about 
to read. The junior trendwatchers started their research during and on the Mercedes Benz Fashion Week Amsterdam held 
in January 2015. They dived into the world of fashion by watching catwalk shows, the people who visited the shows and 
by visiting other fashion-related events. The junior trendwatchers didn’t only look at the beauty of the designs, but 
especially explored the story behind the designs. In this way they wanted to show the world that fashion is not su-
perficial, but instead it’s a direct reflection of our society and a reaction to the current zeitgeist. 

Many designers brought awareness to political and social issues within their collections. Interestingly enough, the de-
signers were looking in complete opposite directions. While one wanted to return to calm in a busy society, the other 
one wanted to get lost in all the craziness.  It was evident that there were contrasts in the way designers cover-
ed the body. Just like the way in which fashion designers showed opposite directions, a social trend also consists of a 
contrast, there is almost always a countertrend occurring at the same moment. 

The contrasts found on the MBFWA are further investigated by spotting similar signals (microtrends)in other industries. 
After the MBFWA the junior trendwatchers used the cross cultural analysis method, to cluster the found trend-sig-
nals and examine other industries. By underpinning the contrasts that were found on the MBFWA with signals out of 
other industries, these contrasts were formed into trends. 

The trends in this trendbook are macrotrends, they are aimed at consumers and based on values and needs. To under-
pin these macrotrends properly they are linked to a megatrend. A megatrend is focused on the world and society. The 
trends within Body Contrasts reflect our daily system and the constantly changing world we live in. The three clus-
ters in Body Contrasts consisting of two counter trends are: 

Hopeful Fantasy vs. Controlling Reality 
Digital Blend vs. Origin Unity
Timescaping vs. Timerealisation 
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AWARENESS

Currently we are more aware about what happens in 
the world nowadays. Day in day out we get confronted 
with social issues and world problems, which stimu-

lates us to solve these problems or to fantasize about 
happiness. We all feel more responsible for WORLD 
PROBLEMS currently, because the human has the big-

gest carbon footprint on earth. We are aware of earths 
weaknesses, but we also know how beautiful it can be. 

This awareness inspires us to dream or strive. 

HOPEFUL FANTASY 

CONTROLLING REALITY

Letting go, having trust. Having confidence in the world becoming a 
better place, because nowadays there is so much pain and disaster. 
People are trying to see the world through a more positive view. 
Myths and fairy tales become tangible and give us the opportuni-
ty to fortify and carry on, to set our hopes on. We don’t want to 
escape this world, we just want to enjoy it. We want to be able to 
keep wondering . 

Designers get their inspiration from fairy tales, because  they want 
to emphasize hope and want to highlight the positive side. Perfec-
tion tends to be shallow, but this might not be the case anymore.  
It gives us the opportunity to dream and strive. We dream about a 
world which is perfect in many ways. We fantasize about super hu-
mans and super systems. We are focussed on improvement and idea-
lism to achieve our increasing standards of perfection. 

hope-imagination-dreams –

Being aware and seeing the world for what it is. We are not run-
ning away from this world, because we can’t walk away from our 
responsibilities, anymore. Reality is shown and we have to act upon 
it. world Problems, social issues and diseases will be fixed, not 
for now but forever. Our strengths are used to survive and to be 
overcome. We want to take control, take no risks and know what’s 
going on.

Imperfection is often seen as real and pure, but is it still? We see 
the world as it is: full of imperfections like war, racism and ge-
nder inequality. But imperfections aren’t always a bad thing. Imper-
fection gives us the opportunity to see the good, the pure and the 
possibilities to improve the world. Currently, we are becoming more 
aware of the flaws in our society and there are more and more op-
portunities to solve these imperfections.

overcome-strength-perseverance

HOPEFUL FANTASY CONTROLLING REALITYvs.
to set our hopes on, by making myths and 

fairy tales tangible
 to overcome and fix , not for now but 

forever
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Claes Iversen
North best 
MBFWA 2015 

The collection Claes Iversen 
showed at the MBWFA  was 
inspired by Islandic saga’s, wild 
beasts,  fairy tales and Nordic 
myths. He wanted to embrace 
his Scandinavian roots and 
translated these into his new 
collection due making old Nordic 
myths tangible. Perhaps he 
wanted us to dream and strive. 

Trendpit, 2015)

Dennis Diem
Trouble in Paradise 
MBFWA 2015

Dennis tells the story of Lilith, 
the first wife of Adam before  
Eve. Eve was created from 
Adam's rib, Lilith was created 
just as Adam from earth. Lilith 
is the icon for feminists and 
isn’t  intended to obey Adam.  
she chose for herself and was 
independent and this  made her 
immortal. For us the story about 
Lilith can be an huge inspiration 
to be independent and self-
reliant in times of setbacks. (

Trendpit, 2015

Dorhout Mees
Abandoned deers 
MBFWA 2015 

Dorhout mees showed her 
previous collection ‘Passage’. 
The collections trailer showed 
a forest which has forces on 
all the living creatures in the 
woods. It was as if the women 
in the woods saw things that 
we couldn’t see or figure out 
what it was. Dorhout often uses 
mysterious places characteristics 
in her collections. It seems 
like she desires to bring these 
fantasies to reality by making it 
tangible. Fantasies seem to give 
us hope.

Trendpit, 2015

hopeful fantasy
appearance
industry

Fairytale butterfly

Tessa Farmer has created tiny 
entomological sculptures made 
up of body parts of wasps and 
butterflies for the 'In Fairyland' 
exhibit at the Leeds College of 
Art. (

Leedsart, 2014 

SynDROOM TV-programme

Another example for this trend 
is the Dutch TV programme 
SynDROOM, a program in which 
aspirations, dreams and fantasies 
are realized by people with 
Down syndrome, autistic disorders 
and other related syndromes. 
These people will come closer 
to their perfection due to 
transforming in some kind of 
superhuman or legend.

syndroom, 2014

Fairytale festival

Efteling created a new festival 
where all your dreams might 
come true. Not only young 
people like to fantasize about 
fairytales, and this is the 
reason the Efteling opened their 
doors for 18+ festival lovers at 
16 May this spring. (

Efteling, 2015)

hopeful fantasy
other

industries
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Edwin Oudshoorn
delicate devastation
MBFWA 2015

Edwin Oudshoorn’s latest 
collection "return to home" 
clearly has shown that despite 
all the war and losses there’s 
always hope. A setback is 
difficult, but in the end you 
can overcome your grief. Reality 
shouldn’t knock us down . Often 
we escape from our pain or 
fears, but Edwin Oudshoorn has 
precisely shown that escapism 
is not always necessary. Instead 
of escaping from everything, 
we must come to face reality, 
only then we can overcome the 
setbacks of daily life. 
(
Trendpit, 2015)

Lisa Konno
For the workers’
MBFWA 2015

Photos of the Bangladesh 
disaster of 2013 were integrated 
in Lisa Konno’s fashion 
collection past MBFWA. She 
wanted to highlight the bad 
work conditions in the fast 
fashion industry. Her show ended 
with big black letters ‘Made in 
Bangladesh’ and photos of women 
working on sewing machines and 
as last the banner ‘For the 
workers’. Lisa Konno praises the 
people working for the fast 
fashion industry. (

Trendpit, 2015)

50 names of world famine

Zlatan Ibrahimović is the new 
face and body of the World 
Food Programme's new campaign 
to highlight world famine. After 
he scored in the match against 
Caen, he removed his shirt 
from his body and the 50 names 
of people tattooed on Zlatan 
Ibrahimović's body were shown. 
This is a great example to use 
the body to highlight social 
issues. (

Youtube, 2015)

controlling reality
appearance
industry

Prevent HIV drug

Healthy gay men should be 
offered daily HIV drugs to 
prevent infections, Say UK 
medical Research Council and 
Public Health England scientist. 
The research team says it would 
be similar to the pill for 
woman and would not encourage 
risky sex. This is a huge 
improvement on innovation and 
can solve one of our biggest 
sexual issues. (

BBC, 2015)

The disaster drone

The disaster drone can fly 
through the unpredictable 
wreckage of a disaster area, 
which has been, until now, too 
dangerous for average drones. 
An article in the Journal of 
Field Robotics describes the 
first tests of the GimBall, 
a drone that appears pretty 
indestructible, even during 
flight. The drone is designed to 
literally collide with objects 
and continue moving. (

cnn. 2014) 

Effective treatment methods 
against cancer –news 

Naked mole rats can't get 
cancer and scientists from the 
University of Rochester have 
now discovered which molecule 
in the body of the rodents 
causes this. The research may 
eventually prove to lead 
to new, effective treatment 
methods against cancer. (

NPO, 2013)

controlling reality
appearance
industry
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GLOBALIZATION  

The world is big, but at the same time it is getting 
smaller. Cultures merge and borders are blurring. 

Within one day you’re on the other side of the world. 
And in our supermarkets we buy food that is based on 
influences from all over the world. Globalization is 
closely related to digitalization, because data is pu-
blic and worldwide contacts are made faster and easier 

than ever before.  

digital blend 

The opportunities to be who you are or who you want to be are 
infinite. Identity is something you make yourself, as a collection of 
interests and what you experience as beautiful. Our body is a tool 
to show who we are or want to be. With our body we can distinguish 
ourselves from ‘the masses’.

We can shape it the way we want and in this way we show who we 
are and what we stand for. Inspiration to cover our bodies on a 
highly individual way we get from all over the world. In recent 
years the number of subcultures have increased tremendously. The 
emergence of these subcultures is closely related to the globali-
zation and digitalization of our society. 

Identity is shaped by the influences of the Internet. This is done 
by “cutting and pasting” inspiration and incorporating it into our 
daily lives. This is why the younger generation is also called the 
cut-and-paste-generation. Different from before we do have the 
opportunity to mix different subcultures into our personal style. 

While we used to have an online and offline or a real and fake 
world, these worlds are now merged as one. ‘Fake’ does not longer 
exist, because what is formed on the Internet, we insert in everyday 
system. And vice versa, for even the “offline” elements of everyday 
life will get a spot on the Internet either. In the end there re-
mains a continuous interaction 
•	

dynamic-expressive-renewal   

Due to globalization existing boundaries are fading and different 
worlds are getting closer together. The lifestyle, but also the 
appearances of people melt together. Because of this mix of cul-
tures the differences between countries are getting smaller. While 
the cultres of different countries become mixed, 

the opportunities to shape our lifestyles are increasing. All glo-
bal inflluences have led to an increase in choice in areas such 
as clothing and food. There are so many influences from different 
cultures that the possibilities to formalize life are infinite. We 
seem to lose ourselves in todays opportunities. We can be every-
thing, but who are we really? 

To figure this out we go back to our core, our roots. The place 
where we were born or grew up often says a lot about our per-
sonalities and thus also our appearances. Our roots are something 
nobody can take away from us. That we are proud of our roots again 
we do see back in the way we show the purity of our skin and body 
and even the return of folklore. In a multicultural society, 

patriotism returns. Our core is fixed, and we can hold on to this 
forever, it is stable and gives us peace. Not only the populati-
on returns to their roots, companies also go along with this trend. 
Going back to the core gives a sense of pride. People of the same 
origin share this pride. Together they are strong, because in the end 
they truly know who they are
•	

Togetherness-Stability-Patriotism 

digital blend origin unityvs.
The fusion of real and fake in a world 

where all borders seem to blur
Back to your roots, so you will not get 

lost

ORIGIN UNITY
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Maison the Faux
C’EST VRAI OU C’EST FAUX?  
MBFWA 2015  

This show clearly indicated 
that boundaries are blurring 
in different ways . Everything 
appeared to be possible: an 
upturned catwalk and men in 
pink fur coats and mini-skirts. 
The graphic prints, typography 
and bold colors explained the 
link to the digital world. Is 
it real or fake? Fake or real 
does not longer exist, because 
everything is possible. (

Trendpit, 2015)

Camiel Fortgens – 
Menswear Philosophy 
MBFWA 2015  

A designer who has clearly 
questioned the cut-and-paste-
generation is Camiel Fortgens. 
With his collection, he goes 
back to basics. Why so? Because 
we seem to drown in all the 
possibilities that fashion and 
the Internet offer us. (

Trendpit, 2015)

AMFI fashion films – 
Collector of Curiosities  
mbfwa 2015

This short video clip is about 
the fact that the people who 
introduce new subcultures 
are followed faster than 
ever before. In this videoclip 
different subcultures are 
shown that are ultimately 
commercialized into the mass. 

Trendpit, 2015) 

DIGITAL BLEND
appearance
industry

Japanese sex hotel

At a Japanese sex hotel you 
can find different rooms with 
specific themes. In this way, 
the digital world appears in 
real life. For instance there 
is a Hello Kitty and Manga 
room. Characters that once only 
appeared on digital screens 
are now being used to shape 
everyday life. (

Schiller, J. 2015)

Photographer Iris Della Roca

She asks Rio Janeiro’s poorest 
streetkids what they wanted 
to be and  made this happen. “ 
She wanted to give the kids 
the chance to establish their 
own individual identities, 
to envision a future for 
themselves beyond stereotypes 
and statistics.”  (

Della Roca, I.  2015)

Unicorn Meat

packed unicorn meat, an animal 
created online, eaten in daily 
life. “Blending the crushed 
unicorn horn into the meat adds 
delightful, crispy flavor notes 
in each bite. We are confident 
you will find a world of 
bewilderment in every mouthful 
of scrumptious unicorn meat.”   (

Think Geek, 2015)

DIGITAL BLEND
other

industries
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Frampesca – 
Folklore in the mix 
MBFWA 2015  

In this collection the love 
of folklore returns and this 
folklore love is combined on 
a unique way. The dress was 
fitted with Rusian prints with 
influences from the Parisian 
architecture.  

Trendpit, 2015)

Marga Weimans – 
Fashion House 
MBFWA 2015

In this documentary Marga 
Weimans made clear that we can 
find our last piece in our roots 
just like she did. Marga was 
looking to find her innerself 
and she found it in Suriname, 
where her roots ARE  

(Trendpit, 2015)

Alla Kuzmyk – 
Break free
MBFWA 2015
  
Alla Kuzmyk is of Ukrainian 
origin, and she shows it on 
the catwalk with her new 
collection. The red in her 
collection STANDS for communism 
and she was not afraid to show 
it. (

Trendpit, 2015)

	

‘Hier loit ‘t ressie’

A series of urns made of West 
Frisian clay. So the Frisians can 
be interred in an urn, made of 
the authentic land where they 
left their hearts.  (

Kaag, C. 2014)

Roots storytelling

Brands go back into their own 
history. They tell their own 
ideals. The first advertiser who 
did this was the famous whisky 
brand Johnnie Walker. (

Walker, J. 2014)

Cultural design

traditional crafts are reapplied. 
While we previously bought 
furniture at wholesale, we 
return to small businesses that 
show something primitive. 

Dutch Design Week, 2014)

origin unity
appearance
industry

origin unity
other

industries
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stress society

Time pressure, choice stress, the need to have control. 
The stress society determines our daily routine for a 
lot of us. We strive to have everything as quickly as 
possible (instant gratification). It comes from conveni-
ence, but it’s also chasing us without us noticing it 
sometimes. The younger generation is growing up with 
the feeling of pressure from all sides and is looking 

for ways to stay alive in an ever-busy world. 

timescaping 

The youth of today knows that they have to take serious steps to 
be successful, yet they are often stuck in their young and rashly 
dream world. Our youth wants to forget the time in order to escape 
the everyday life and thus the stress which is included in that 
life. 

They urgently need a kind of distraction, moments were they can 
escape in to madness and nonsense. No longer concerned with the 
time you otherwise chase and immerse yourself in the search for 
the borders between real life and fantasy. 

They step out of their comfort zone and begin an adventure while 
they are searching for the unknown. The journey they make during 
that quest, is more important than where they end up. 

This is reflected in crazy shapes and objects with which we “de-
form” our body. The bright colors and glitters are used to cover 
the body and cheer up the day. Masks, rabbit ears, blue hair, nothing 
is too crazy. As long as it helps you to imagine being in a world, 
far from the reality.

Carelessness-Serendipity-Escape   

To survive in this Stress Society is the youth a need to add some 
balance and structure in to their stressful daily lives. Achieving 
the goal of a balanced life leads to invest in the moment, to use 
the short time we have in good quality. 

In the sea of choices and the pressure upon us, we need guidan-
ce and curatorship. A realistic look on how much time you have 
and consider which issues are important. To make time for that is 
a skill that young people want to master: To find tranquillity in 
chaotic moments by using the current technology resources with the 
aim to encourage self-development and self-fulfilment. 

In fashion you can see the need for tranquillity and structure in 
geometric shapes and plain clothes. Minimalist garments and norm 
core, with lots of white and sleek shapes. 

Structure-Balance-Deliberateness  
 

timescaping timerealisationvs.
Imagine being in a world far from reality The need to make an independent structure 

and balance in life 

timerealisation
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timescaping
appearance
industry

timescaping
other

industries
AMFI fashion films
Commonly Odd-Lotte van Uum
MBFWA 2015

  
In the Commonly Odd a young 
woman starts the battle against 
all the alarms of her daily 
tasks. In the room full of alarm 
clocks, she discovers place with 
weird persons which taught her 
to be free.   (

Trendpit, 2015) 

 EVAN Mens Wear –
An adventurous dream 
MBFWA 2015

The collection of Evan shows 
the struggle of the younger 
generation who have to take 
serious steps to be successful. 
On the other hand they want to 
stay young and rashly. This was 
shown by twin models who lived 
both in 'another world' and by 
half-covered faces with silver 
masks. Like it was a separation 
between dream and reality. (

Trendpit, 2015) 

Kylie Jenner
'Black face' by 
Marcelo Cantu-Hubble studio 

Model Kylie Jenner is looking 
for boundaries and crossing 
them. The last photo shoot 
"metallic" creates an artistic 
effect by combining neon and 
black light. In that way she 
looks like an alien, kind of 
Avatar. Like she lives in another 
world. (

Zwaan, 2015) 

Kappes Momentum 

Sometimes you forget the time, 
for example when you are 
staring at fire. Just as the 
movement of the flames wins 
you over and you are not aware 
of time anymore. Kappes wanted 
to create the same effect with 
the table and the water drops. (

Kappes, 2014) 

Samara Golden
The Flat Side of the Knife    

In The Flat Side of the Knife 
are physical spaces interspersed 
with illusions, spaces that 
exist only through mirrors. 
According to Golden, this refers 
to the different layers of 
consciousness. Golden brings 
you to doubt the realistic and 
surrealistic world. 

Golden, S. 2015) 
 

Converse Ticket Cars – 

This Taxi takes you anywhere  
With the feeling of "I step in 
and I'll see where I end up' 
you can escape the idea that 
it is necessary to always have 
control over everything. These 
taxis of the Converse brand 
connect seamlessly with that 
need. (

Converse, 2014) 
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timerealisation
appearance
industry

timerealisation
other

industries
Barbara Langendijk –
PURPOSES TO CHANGE THE WORLD 
MBFWA 2015 
 
In her collection Barbara 
Langendijk shows that people 
in society develop themselves 
patterns to survive in the 
digital and often somewhat 
anti-social world of today. The 
models came up in disciplined 
patterns, while she did not use 
patterns in her show pieces. 

Trendpit, 2015) 

Dorhout Mees 
RED VELVET AND A GOLDEN GLOW 
MBFWA 2015 

Dorhout Mees noticed that in the 
hectic society we do not take 
time anymore to dress up for 
events. She demands attention 
with a backdrop of large red 
curtains and a live orchestra. 
The theatrical pieces of her 
collection remind us of an era 
when people still took time to 
dress up. (

Trendpit, 2015) 

Liselore Frowijn – \
Lost structures
MBFWA 2015 

Liselore Frowijn translated 
Timerealisation literally by 
using repetitive elements as 
vertical and horizontal stripes 
and various other geometric 
shapes in her collection. the 
collection full of contrasts. 
The contrasts come together 
at the end in a tableau vivant. 
Frowijn wants to show that 
these diverse contrasts do not 
necessarily guarantee chaos, but 
that everything is under control 
as should be when or as long 
as you make some coordination in 
there. (

Trendpit, 2015)  

Soul Jewels
Mikael Liljeroth 

Accessories that help you to 
experience the moment. They 
help you with the journey to 
a healthy lifestyle with a 
reassured and calm mindset. “The 
objects help you with being in 
the present moment, mastering 
your mind and to live in contact 
with your values and dreams.“ (

Liljeroth, M. 2014) 

Student app Givling – 
Lizbeth Pratt 

An online game that helps 
students to repay student 
loans. Study Guilt is a tedious 
burden that a graduate person 
wants to think of as less as 
possible. Face Reality addresses 
the problem; use the appropriate 
means to pay back, not to 
circumvent this burden. (

Janci, j, 2015) 

Saying things that can't be said 
Daniel Sher 

Due to current technological 
means, it is very easy to send 
a digital 'love letter' from all 
parts of the world. But is a 
love letter not something of 
which we should emphasize the 
correct time and originality? 
‘Saying things that can’t be said’ 
has created devices that respond 
to each other, so when I hold a 
device against my heart, it makes 
the device on the other side of 
the world imitates my heartbeat. 

Sher, d. 2014)
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